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Abstract 

This research was carried out with an intention of establishing association between business 

networks and sustainability of SMEs in Uganda. A total of 384 SMEs were sampled for this 

purpose. From each SME, one respondent was considered. This respondent was either the 

owner or the manager. Survey method with specific focus on the use of closed ended 

questionnaire was employed in the study. Based on the factor analysis conducted on the data 
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collected, three important components of business networks were established namely; quality 

of suppliers, operations of business associations and SACCOs as well as existence of loyal 

customers. To test the association, correlation and regression analyses were conducted. 

Results indicated that all components of business networks had significant association with 

SME sustainability in Uganda. Out of the three, quality of suppliers had the highest degree of 

association while operations of business associations and SACCOs had the lowest association. 

The same trend was reflected in the results from regression analysis with the exception of 

operations of business associations and SACCOs which did not have significant influence 

onto SME sustainability. Based on these results, it was concluded that quality of suppliers and 

existence of loyal customers had significant influence onto SME sustainability in Uganda. It 

was recommended that SMEs in Uganda need to focus on quality of suppliers as well as loyal 

customers in order to realize sustainability. These two types of business networks are 

therefore crucial to the sustainability of SMEs in Uganda. Though they did not have 

significant influence, business associations and SACCOs need not be ignored considering 

that they too had a significant association with SME sustainability. 

Keywords: SME Sustainability, business networks, quality of suppliers, loyal customers, 

SACCOs, operations of business associations 

1. Introduction 

This study was carried out with an intention of establishing useful business networks for the 

sustainability of Small and Medium Enterprises (SMEs) in Uganda. The study was motivated 

by the need to sieve through the many business networks that are currently existent in 

Uganda and establish those that are key to the sustainability of operations of SMEs. 

Business networks refer to linkages that businesses get engaged in with the intention of 

furthering their business activities as well as their business interests. They are most times 

composed of repetitive business activities that enable associations between related and or 

connected businesses (Öberg, 2019). Related businesses are those that deal in more or less 

related activities. For instance, a trader and a delivery agent are considered to be related 

considering that they are more or less dealing in the same thing – ensuring a buyer gets the 

goods bought. A financial institution and a trader on the other hand could be considered to be 

connected businesses considering the need for their co-existence without necessarily dealing 

in the same thing (Abbas, Raza, Nurunnabi, Minai, & Bano, 2019). All these kinds of 

networks are necessary for sustainability of SMEs in Uganda. They are however those that 

are more critical than others. 

In Uganda today, SMEs are connected to each other in one way or the other. There is a 

connection with suppliers and or service providers, connection in form of associations and 

clubs, connection with financial institutions such as SACCOs, banks and micro-finance 

institutions as well as connections with customers (clients). All these connections are relevant 

for business sustainability in Uganda. There are however some that are more relevant than 
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others. It is basing on this that this research study was commissioned to establish the key 

business networks that are most relevant for sustainability of SMEs in Uganda. 

2. Literature review 

Business networks are interrelationships between businesses and business people that help to 

foster business transactions. This eventually helps to boost business growth. It is however not 

a guarantee that when there are business networks, then businesses will grow. Growth is 

relative and is likely to be realized when appropriate mix of ingredients in the business 

networks is realized (Mayanja, Ntayi, Munene, Kagaari, & Waswa, 2019).  

The most obvious business network that can guarantee growth in business is the network with 

clients. This network helps to ensure market availability (Collier, 2014). It is however 

affected by the stiff competition that exists in a market place. Business people therefore need 

to do more than simply knowing their customers. Strategies for customer retention need to be 

sought and improved from time to time. This helps to create loyal customers for a business 

that help to market that very business to new and potential customers (clients) (García, 

Lizcano, Ramos, & Matos, 2019).  

Considering the importance of loyal customers, every business needs to have them. Existence 

of competition however, makes it challenging to keep them for long. Customer care strategies 

may be considered but still customers get attracted to other entities and or service providers. 

This therefore means that there is need for constant innovation to be in place in order to 

realize the needed level of customer base amidst stiff competition (Cargill, 2018). 

Having linkages with suppliers is another form of a business network similar to having loyal 

customers. The difference however is that the suppliers help to ensure presence of raw 

materials and or goods for resale in time. When these are available, cases of stock out are 

avoided in a business operation (Doh & Kim, 2014). To a greater extent therefore, strong 

supplier relationships help to boost existence of loyal customers in a business. It is however 

not a guarantee that loyal customers will indeed be formed as a result of strong supplier 

relationships with an existing entity (Collier, 2014).  

Another dimension to supplier relationships is about the benefits that a supplier derives from 

an entity. Basing on this benefit, there are possibilities that the relationship will be enhanced 

or it will be destroyed and become inexistent over time (Doh & Kim, 2014). For instance, 

there is the aspect of timely payments for supplies that are advanced to an entrepreneur (a 

small and or medium business person). If a supplier has to always demand for payments, then 

there is a high likelihood that such an alliance won’t exist for a long time. The same may be 

the case if an entrepreneur has had a history of receiving sub-standard materials (raw 

materials or finished goods) from a supplier (Son, Lee, Ha, & Nam, 2019). It is therefore 

important for an entrepreneur to ensure that the supplier relationships are nourished and 

sustained for a long period of time (Paparoidamis, Katsikeas, & Chumpitaz, 2019). 

One way to ensure long term supplier relationships is for businesses and or business people 
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organizing themselves into associations. Associations are referred to as groups of like-minded 

people with an intention of accomplishing a certain task (Mayanja, Ntayi, Munene, Kagaari, 

& Waswa, 2019; OECD, 2019). The association could also be for marketing purposes. For 

instance, there could association of taxi drivers, association of musicians, association of 

maize farmers as well as association of school owners. All these associations help to bring 

together these different business people with an intention of enabling them share their 

experiences. Through this kind of sharing, solutions are formulated for the betterment of all 

association members. One of the benefits is to have voice for negotiating prices as well as 

lobbying for markets of products (Businge, 2017).  

In Uganda for instance, there are a number of associations of small and medium business 

owners such as the club of women in business (Achan, 2019), Uganda Sugar manufacturers 

Association (Kanaabi, 2018), Uganda National Dairy Traders Association (Okanya, 2016) 

and even Uganda Flowers and Exporters Associations (East African Business Week, 2017). 

From the practical point of view therefore, businesses and business people in Uganda already 

have associations. They use these associations to enable them grow as business people. This 

further encourages the business people to continue supporting each other through the 

associations. Business associations are therefore important vehicles for business growth 

(Businge, 2017). They however need to be formerly instituted and recognized in order to 

support the members.  

Savings schemes and or SACCOs (Savings and Credit Co-operative Organizations) are also 

forms of business associations that are in existence at grass-root level. Though these do not 

have to be limited to people of a given profession or location, there are some that are formed 

basing on such grounds (Begajo, 2018; Sebhatu, 2011). For instance the teachers’ SACCOs in 

Uganda (Nantambi, 2019) as well as SACCO for army men under the Uganda Peoples 

Defense Forces (UPDF) (Kazibwe, 2019). There are also SACCOs that are formed at village 

levels and or district levels (The Independent, 2019). In whatever form and or basis, the main 

objective of a SACCO has always been pooling financial resources for purpose of lending out 

the same to the members. They can therefore be likened to business associations geared 

towards enhancing availability of financial resources to business people (Feather & Meme, 

2019).  

Though emphasis is put onto lending, SACCOs can also be used for savings for both business 

people as well as individuals who do not have business mindset. The savings are the ones that 

are lent out to those that want to do business (Henock, 2019). Once managed well, this kind 

of association is considered to be a big boost to small and medium businesses especially 

considering the structural challenges that these businesses face. The condition of being 

managed well has however been a challenge to many SACCOs that are formed in developing 

countries like Uganda (Businge, 2017; Burlando & Canidio, 2017). 

Considering Uganda as an example, collapse of SACCOs has been reported for the last ten 

(10) years. Two key reasons are cited for every SACCO that collapses; incompetent 

leadership of SACCOs as well as the aspect of poverty. Poverty makes it difficult for 
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members to save and yet they want to borrow from the same SACCO that does not have 

enough savings to give out as loans. This is augmented by the leadership challenge that is 

most times ceremonial with little or no competence to manage a SACCO. This way, most 

SACCOs collapse at a fast rate. This trend can however be reversed since the cause of the 

collapse is known (The Independent, 2019).  

Basing on the status of SACCOs in developing countries therefore, it is important to 

appreciate that they are important business associations though without promising future 

prospects for businesses that may tend to rely on them. This however does not mean that the 

SACCOs should stop operating. It is important for them to continue operating while 

registering improvement on a periodic basis (Mushonga, Arun, & Marwa, 2018).  

Improvement and eventual effective performance of SACCOs coupled with other forms of 

business associations such as Uganda flowers and exporters association have a potential of 

boosting business activities in Uganda. This potential is further augmented by the presence of 

loyal customers and effective supplier relationships. Interaction of these different business 

networks is also important to consider when ascertaining their individual and or group effect. 

The environment in which they exist needs to also be taken into consideration as far their 

success as business networks is concerned. 

3. Hypothesis and Conceptual Framework 

Basing on the detailed review of literature, the following hypothesis were derived for testing 

in this research; 

H1 = There is a relationship between quality of suppliers (service 

providers) and sustainability of SMEs in Uganda 

H2 = There is a relationship between operations of business 

associations and SACCOs and sustainability of SMEs in 

Uganda 

H3 = There is a relationship between existence of loyal customers and 

sustainability of SMEs in Uganda 

Related to the hypotheses, a conceptual model was developed to reflect the hypotheses. This 

model indicates how the different variables are hypothesized to relate with one another. This 

is presented in Figure 1 below. 
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Figure 1. Conceptual framework 

 

4. Methodology 

This research was carried out following a cross sectional design with a bias on quantitative 

approaches. The focus on this design was based on the aspect of time spanning about one (1) 

year of operations of SMEs in Uganda. The need to test the variables and their interaction 

following quantitative approaches necessitated the design to be biased towards quantitative 

approaches.  

The population was composed of the business owners and or managers. Their selection was 

however based on the number of SMEs they managed. This therefore means that the unit of 

analysis was an SME as represented by either a manager or owner of that SME. The SME 

also doubled as the sampling unit.  

Considering the nature of SMEs in Uganda, there are many that get established in a year and 

others collapse during the same period. This phenomenon made it difficult to ascertain the 

exact number of SMEs existent in the country. They are however more than 1000 SMEs 

basing on information from Uganda Revenue Authority (URA) and Uganda Investment 

Authority (UIA). Basing on this, the population size was considered to be too large. Basing 

on this type of population, maximum sample size of 384 SMEs was selected. This was based 

on sampling formula advanced by Krejcie and Morgan (1970) which focuses on 95% 

confidence interval, 5% error term and 50% population proportion. Cluster sampling 

technique was used. 

Survey method was selected to collect data for this study. Specifically, a closed ended 

questionnaire form was used. The questions were formed based on a 5 point Likert scale to 

cater for the indifferent respondents.  

The questionnaire was tested for reliability based on pilot study with a focus on realizing 

Cronbach’s Alpha Coefficient of greater than or equal to 0.5. After completing the data 

collection exercise, the data collected was tested to check adherence to theory basing on 

which the hypotheses were derived. This was realized by carrying out Explanatory Factor 
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Analysis, Cronbach’s Alpha Test, Composite Reliability (CR) Test, Average Variance 

Extracted (AVE) and Confirmatory Factor Analysis (CFA).  

The main analyses that were carried out to respond to the hypotheses were correlation and 

regression analyses. Correlation analysis was carried out to test the level of association of the 

variables in the hypotheses whereas the regression analysis was carried out to test the degree 

of influence of business networks on sustainability of SMEs in Uganda. 

5. Analysis and Findings 

Findings are presented in line with the research hypotheses. Before focusing on the 

hypotheses, presentation of Explanatory Factor Analysis (EFA) results, reliability analyses 

(Cronbach’s Alpha and Composite Reliability) and Confirmatory Factor Analysis were made. 

These are explained in the subsections that follow. 

5.1 Explanatory Factor Analysis (EFA) 

In this analysis, the focus was to check the categorization of the question items in line with 

the latent variables. This categorization was done for quality of business networks as well as 

business sustainability for SMEs. 

a) EFA Results for Quality of Business Networks 

These are presented in Table 1 below. 

Table 1. Quality of business networks - EFA output 
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I am satisfied with the products I receive from my 

supplier 
.811     

My supplier gives me products at a discounted price .780     

Even without supervision, my service provider gives me 

a service that I am satisfied with 
.716     

My service provider/supplier respects my opinion .691     
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I have transacted with my current supplier/service 

provider for more than three (3) years 
.673     

My organization has a business account with a SACCO   .895   

My organization gets loans from a SACCO   .886   

My organization is a member of a SACCO   .871   

Atleast one employee in my organization is a member of 

an association (Eg: Association of drivers OR Uganda 

National Farmers Associations etc) 

  .640   

My customers tell me when they are not satisfied with 

what I give them 
    .735 

I receive ideas on how to improve my business from my 

customers 
    .724 

In case my customers fail to get what they want from my 

business, they promise to come back when it is available 
    .712 

% of Variance 21.254 15.757 14.860 

Cumulative % 21.254 37.011 51.871 

Extraction Method: Principal Component Analysis.  

Rotation Method: Varimax with Kaiser Normalization. 

Rotation converged in 8 iterations. 

 

Information in Table 1 indicates that three main factors were extracted. These are quality 

of suppliers (service providers), operations of business associations and SACCOs as well 

as existence of loyal customers. This indicates that the three variables that were earlier 

generated were maintained. Though there are questions that had a factor loading less than 

0.7, they were accepted in this analysis because of passing the threshold of 0.4 which is 

acceptable in factor analysis (Samuels, 2017). Such factors are statistically considered to 

be stable. The cumulative percentage variance of 51.871% was obtained and considered 

to be good enough.  
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b) EFA Results for SME sustainability 

The results are presented in Table 2 below.  

Table 2. EFA Results - SME sustainability 

Code of questions Business size and profitability Revenue performance 

E2_3 .881  

E2_4 .854  

E2_2 .758  

E2_1 .684  

E1_4  .869 

E1_3  .868 

E1_1  .407 

% of Variance 37.982 24.794 

Cumulative % 37.982 62.776 

Extraction Method: Principal Component Analysis.  

Rotation Method: Varimax with Kaiser Normalization. 

Rotation converged in 3 iterations. 

The EFA results of SME sustainability indicate that only two factors were extracted to 

explain SME sustainability. These were Business size and profitability as well as Revenue 

Performance. The same consideration provided by Samuels (2017) regarding factor loadings 

less than 0.7 was applied in the results in Table 2. This explains why a factor loading as low 

as 0.4 was considered in the EFA output in Table 2. A cumulative percentage variance of 

62.776% was obtained from the analysis. Based on this, the output was accepted for 

consideration into further analysis.  
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5.2 Reliability and Validity Tests 

When testing for reliability of the extracted factors, three tests were conducted; Cronbach’s 

Alpha Test, Composite Reliability (CR) Test and Average Variance Extracted (AVE). The 

results from these tests are provided in Table 3.  

Table 3. Results from reliability and validity tests 

Variable AVE CR CAC 

Quality of suppliers (service providers) 0.542 0.855 0.811 

Operations of business associations and SACCOs 0.689 0.897 0.851 

Existence of loyal customers 0.523 0.767 0.690 

Sustainability of SMEs 0.603 0.911 0.801 

Cut off point 0.500 0.700 0.500 

Results in Table 3 indicate that all the variables had scores above the threshold. The results of 

AVE and CR indicate that all the four variables passed the convergent validity test. The 

reliability test results for all variable were also above the threshold of 0.5. These test results 

indicate that the tools used were reliable and the questions were valid. To further confirm the 

results of EFA, a Confirmatory Factor Analysis (CFA) was conducted.  

5.3 Confirmatory Factor Analysis (CFA) 

This was conducted in order to confirm the results of EFA. It was conducted for both, quality 

of business networks as well as SME sustainability. 

a) CFA output for Quality of Business Networks 

This was conducted for a construct of “Quality of Business Networks” which is composed of 

three variables namely “Quality of suppliers”, “Operations of business associations and 

SACCOs” as well as “Existence of loyal customers”. The results from a CFA conducted are 

presented in Table 4 below. 

Table 4. Results from CFA – Quality of Business Networks 

Measure Statistic 

CMIN/DF 3.505 

GFI 0.947 

AGFI 0.896 

RMSEA 0.089 
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In line with the results presented in Table 4, the CFA model was developed. This is presented 

in Figure 2 below. 

 

Figure 2. CFA Model Output for Quality of Business Network (QBN) 

Meanings for the codes used in Figure 2 are provided in Table 5 below; 

Table 5. Meaning to codes used in Figure 2 

Code Meaning to code 

QBN1 Quality of suppliers/service providers 

QBN2 Business associations and SACCOs 

QBN3 Loyal customers 

b) CFA output for SME sustainability 

Results from this analysis are presented in Table 6. 

Table 6. Results from CFA – SME sustainability 

Measure Statistic 

CMIN/DF 1.619 

GFI 0.992 

AGFI 0.970 

RMSEA 0.044 
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In line with the results in Table 6, a CFA model in Figure 3 was developed. This further 

indicates the items of SME sustainability that were retained after the CFA. 

 

Figure 3. CFA Model Output for SME Sustainability 

The CFA conducted indicates that some items were dropped and others were retained. In both 

cases (Figure 1 and Figure 2), items that had loadings below 0.5 were dropped. This was 

necessary to ensure a good model fit is realized for both variables.  

When handling SME sustainability (Table 6 and Figure 3), two factors were extracted. 

Considering that SME sustainability was the dependent variable in this study, these two 

factors were aggregated into one variable after the confirmatory factor analysis (CFA). This 

variable was referred to as “Sustainability of SMEs”. 

5.4 Correlation Analysis 

This analysis was carried out with an intention of establishing the level of association 

between the variables representing “Quality of Business Networks” and “Sustainability of 

SMEs in Uganda”. Findings from this analysis are presented in Table 7. 

Table 7. Correlation results 

  1 2 3 4 

Quality of suppliers/service providers (1) 1       

Business associations and SACCOs (2) .173** 1     

Loyal customers (3) .219** .210** 1   

Sustainability of SMEs (4) .396** .135* .210** 1 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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The findings in Table 7 indicate that all the three variables under Quality of Business 

Networks construct have a significant association with the level sustainability of SMEs in 

Uganda. Out of the three variables, the variable with the highest level of association with 

sustainability of SMEs was Quality of suppliers (service providers) (r = 0.396; p ≤ 0.01). 

Next to this was “Existence of loyal customers” (r = 0.210; p ≤ 0.01) and “Operations of 

business associations and SACCOs” (r = 0.135; p ≤ 0.05). 

5.5 Regression Analysis 

This analysis was carried out with an aim of establishing the degree of influence of “Quality 

of Business Networks” onto “Sustainability of SMEs” in Uganda. Deriving from the 

hypotheses set from the review of literature [Ref: Section 3.0], a model for consideration in 

the regression analysis was specified as indicated below. 

Model specification – regression analysis; 

 BS = f (QS, BA, LC) 

 BS = α + β1QS + β2BA + β3LC + e ………………………….1 

 BS = α + β1QS + e1 …………………………..………………1.1 

 BS = α + β2BA + e2 …………………………..………………1.2 

 BS = α + β3LC + e3 ……………………………...…………...1.3  

 

Where; [BS SME Sustainability], [QS  Quality of suppliers], [BA  Business 

Associations and SACCOs], [LC  Loyal Customers], [e1, e2 and e3 error terms for paths 

(1), (2) and (3)] while [  ,  and  Path coefficients]. The priori expectation  β1 > 

0; β2 > 0; β3 >0 as shown in Table 8: 

Table 8. Measurement of variables and expected relationships 

N Variables Measurement Expected Impact A priori 

 Dependent Variable 

 Sustainability of 

SMEs (BS) 

Five point Likert Scale with 

coding grading from 

strongly disagree to 

strongly agree  
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 Independent Variables 

1 Quality of 

suppliers/service 

providers (QS) 

Five point Likert Scale with 

coding grading from 

strongly disagree to 

strongly agree  

+ β1 > 0 

2 Business 

Associations and 

SACCOs (BA)  

Five point Likert Scale with 

coding grading from 

strongly disagree to 

strongly agree  

+ β2 > 0 

3 Loyal customers 

(LC) 

Five point Likert Scale with 

coding grading from 

strongly disagree to 

strongly agree  

+ β3 > 0 

 

Based on the model specification, a regression analysis was carried out. Findings of this 

analysis are presented in Table 9. 

Table 9. Regression results 

  

Unstandardized 

Coefficients 

Standardized 

Coefficients t Sig. 

B S.E Beta 

(Constant) 1.804 .182   9.895 .000 

Quality of suppliers/service 

providers 
.336 .050 .359 6.753 .000 

Business associations and 

SACCOs 
.035 .037 .051 .958 .339 

Loyal customers .086 .035 .132 2.467 .014 

            

Dependent variable: Sustainability of SMEs 

R: 0.423 
   

  

R Square: 0.179 
 

F: 22.511   

Adjusted R Square: 0.171   Sig: 0.000   
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The results indicate that “Quality of Business Networks” as a construct, has a significant 

influence onto the “level of sustainability of SMEs in Uganda (Modal Significance = 0.000; 

F-statistics = 22.511; R Square = 0.179; Adjusted R Square = 0.171). This finding indicates 

that the quality of business networks in Uganda influence up to 17.1% of the changes in the 

level of sustainability of SMEs. Though it is less than 50%, it needs not to be ignored. 

Focusing on the individual variables, the findings indicate that the most influential variable 

onto sustainability of SMEs in Uganda is Quality of suppliers (service providers) (Beta = 

0.359; Sig = 0.000). Next to this is the existence of loyal customers (Beta = 0.132; Sig = 

0.014). Operations of business associations and SACCOs were also found to have influence 

onto the level of sustainability of SMEs. This influence is however weak (Beta = 0.051) and 

not statistically significant (Sig = 0.339).  

5.6 Summary of hypotheses accepted and rejected 

This is presented in Table 10. 

Table 10. Results from hypothesis testing 

Hypothesis Decision 

H1: There is a relationship between quality of suppliers (service 

providers) and sustainability of SMEs in Uganda 
Accepted 

H2: There is a relationship between operations of business associations 

and SACCOs and sustainability of SMEs in Uganda 

Rejected 

H3: There is a relationship between existence of loyal customers and 

sustainability of SMEs in Uganda 
Accepted 

 

6. Discussions, Conclusion and Recommendations 

The findings indicate that the most influential form of business networks that is in the 

operations of SMEs leading to their enhanced sustainability in Uganda is the quality of 

suppliers (service providers). The more qualified these suppliers (service providers) are, the 

more they get to enhance the level of sustainability of SMEs in Uganda.  

This quality could be in terms of the products supplied to SMEs, the quality of services 

offered, delivery time, level of trust and or honesty on the side of suppliers (services 

providers) as well as the level of respect that these suppliers (service providers) accord to the 

managers and owners of SMEs (Paparoidamis, Katsikeas, & Chumpitaz, 2019). This is an 

important aspect of business networks that happens on a daily basis in the operations of 

SMEs in Uganda. 
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The importance of quality of suppliers (service providers) towards SMEs in Uganda is also 

supported by the literature. Businesses, big and small alike, treasure their source of goods and 

or services. Since this is what they directly trade on, they put a lot of value to it (Rajić, 

Nikolić, & Milošević, 2016). It is this value that brings about the enhanced sustainability. 

This further means that, if there is need for the level of sustainability of SMEs to be enhanced, 

then the quality of suppliers and service providers in Uganda needs to be boosted. 

Related to quality of suppliers (service providers) is the loyalty of customers (clients). No 

business exists without a customer (client). Customers may be loyal or disloyal. The focus on 

this finding is the existence of loyal customers. The findings indicate that existence of loyal 

customers in the operations of SMEs has a significant influence onto the level of 

sustainability of SMEs in the country.  

Loyal customers could be categorized as customers who are true to a business person. They 

create a relationship which lasts a long period of time. Such customers, go an extra mile to 

help a business person improve his/her products and or services. This is always through 

provision of guidance and feedback about the products traded or services offered (Fourie, 

2015). It is through this that an SME gets to advance in its operations (Paparoidamis, 

Katsikeas, & Chumpitaz, 2019; Cargill, 2018). This therefore supports the findings obtained 

indicating that existence of loyal customers has a significant influence onto the level of 

sustainability of SMEs in the country. 

Considering the findings about loyal customers, it is imperative to recommend that SME 

owners and managers need to work hard on creating loyal customers in their operations. One 

way this can be made possible is to get to understand the customers that visit and trade with 

an SME. This way, the customers that are willing to offer support as well as those that feel 

the value to be associated with an SME will be identified. These loyal customers will help to 

enhance the overall sustainability levels of SMEs in Uganda. 

In relation to business associations and SACCOs, the findings indicate existence of 

association between them (business associations and SACCOs) and level of sustainability of 

SMEs in Uganda. The association is however weak. The same is observed from the results of 

influence of business associations and SACCOs though the influence is both weak and 

statistically insignificant. This means that, managers and owners of SMEs in Uganda, value 

their business associations as well as SACCOs but not so much that the associations and 

SACCOs may have influence on the sustainability of the SMEs they lead and manage.  

The findings concur with the literature which indicates that SACCOs in Uganda have 

unfavorable performance with little accountability and members wanting to borrow rather 

than save (The Independent, 2019; The Independent, 2020). The same is for other forms of 

associations such as clubs and associations of professionals. These are good for lobbying. 

They may be more pronounced for big corporations in Uganda. In the case of SMEs however, 

they are still weak and are likely to have very little influence onto the level of sustainability 

of the SMEs.  
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Based on the findings therefore, it is recommended that SME owners and managers need to 

pay attention to all their business networks and check their quality from time to time. The 

most important business networks to pay attention to however should be the quality of 

suppliers (service provider) and the existence of loyal customers. The operations of business 

associations and SACCOs are also good to look into though in the current state of affairs for 

SMEs in Uganda, the operations of business associations and SACCOs may not be 

significantly helpful in the enhancement of sustainability of SMEs. 
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