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Abstract

Colour is an element that plays a very significant role in every aspect of our life. With the
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realization on the importance of colour, the exploration and research on colour have
introduced colour theories that have been applied and adapted until to this day. Through
literature review, the previous researcher, has done the research on the influence of colour on
the logo of the Bumiputra Companies, with the emphasize on Malay, and his findings showed
that blue is the top choice selected and the most dominant colour used on the logos by the
Malay Companies and followed by red and green. Nevertheless, the research scope is only
look at Malay Companies and the findings are limited. However this paper reports and
discusses the findings of one thousand (1000) by local companies, particularly under the
category of SME (small and medium enterprises). The findings show there is a difference
between previous findings. Red is a most dominant colour used on logos by Malaysia SMEs
Companies and subsequently blue and white colour. Recommendations for further research
are also discussed in an effort to improve the quality of local brands internationally.
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1. Introduction

Colour plays an important role in every aspect of our lives. In fact, colour can help and
facilitate us to know and distinguish an object to another and further makes an object more
appealing (Ockvirk, O, G., Stinson, R, E, Wigg, P, R., Bone, R, O., Cayton, D, L., 1998).
Colour is actually an effect of light having different wavelengths reflected by an object
received by the eye (Alexander, T., 1984). However, in scientific terms, Ockvirk, O, G.,
Stinson, R, E, Wigg, P, R., Bone, R, O., Cayton, D, L. (1998) consider that colour is actually
due to the visual response to wavelengths of light, known as red, yellow, blue, and so forth.

The role of the use of colour is not limited only in the field of art, but other areas as well as
Eisman (2000) stated that the colours have a significant contribution in areas such as business,
production, marketing, medicine, education and manufacturing.

In the context of branding, Rowden (2000) have explained that the colour is an important
aspect in shaping the identity of a brand. We can see several examples of corporate giants like
IBM, which is synonymous with the term 'Big Blue' and Coke which is famous for its red
colour also symbolizes joy. This is why Eisman (2000) pointed out that colour plays an
important role in every aspect of life.

As known earlier, a brand should have its own identity to distinguish it from other brands or
competitors. Rowden (2000), have clearly pointed out that colour is essential aspect in this
role. Thus, this research focuses on the aspects of frequently used colours in the Malaysian
companies’ logos under the SME category. This research is actually a continuation of
previous studies by Ab. Gani, M, A, A., (2006) in which he had looked into the used of
colours in Bumiputera owned companies' logos, especially the Malays.

2. Problem Statement

Without a doubt, studies or researches on colours is a broad subject, not just throughout the
world, but also in Malaysia. As explained earlier, this research is a continuation of previous
studies by Ab. Gani, M, A, A., (2006) in which he has made a study of 418 Malay companies
and the research has focused on the colours most commonly used in Malay companies' logos.
His overall findings are shown in table 1 below:

Table 1. Source from Ab. Gani, M, A, A., (2006)
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Although research related to colours, especially in Malaysian context has been made, there
are still rooms for improvement. Based on this reason and principle, the purpose of this
research is not to deny the credibility of earlier studies, but to make improvements,
particularly on aspects that were covered or the researcher didn't get the opportunity to review.
This is consistent with what has been stated by the Ab. Gani, M, A, A., (2006) that his
research was the first step in researching on the use of colours by focusing the choice of
colours by the Malays and hoping that later studies will look at a broader aspects.

The focus of improvement in this research is in terms of scoping, whereby the previous study
focus only on Malay companies and it is limited to 418 companies. In this research, 1000
logos from the companies under the SME category in Malaysia have been collected and
analyzed.

3. Objectives

Because the nature of this research is to provide improvement based on previous studies, thus
the main objective of this research is to know the frequently used colours in company's logos
under the category of SME companies in Malaysia. Secondly is to make a comparison
between this research's findings, which is the frequently used colours in company's logos
under the category of SME companies in Malaysia to the frequently used colours in
company's logo owned by the Malays (Ab. Gani, M, A, A., 2006).#

4. Methodology
4.1 SME logos collection in Malaysia

In the effort of collecting 1000 logos under the category of SME companies in Malaysia, the
official directory of SME (2010) were used to obtain website addresses of companies from
different categories. Their official websites were visited in which the logo were obtain and
used for reference.

4.2 Method of assessment of colour in the logo

The method used by previous study (Ab. Gani, M, A, A., 2006) has been adopted and some
modification were made to the previous table as in table 2 and 3 below:

Table 2. Analysis table (Ab. Gani, M, A, A., 2006)

Method

Grey | Purple | Blue | Green | Red | Yellow | Black | While
Company | Telehone Note
Name Number

A B C D E F G H

Internet
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Table 3. Modified table
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Based on the modified table in table 3 above, there are 9 categories of colour are being
assessed compared to only 8 in the original table in the figure 2 above. According to Ab. Gani,
M, A, A., (2006), to determine the frequency and level of dominance of a colour, a scoring
method was used. In addition, there are some important colours such as orange, brown, gold
and silver need to be classified and categorized as well. Although Hardin (1997) explained
that based on the theory of Charles Sternheim, orange colour does not need to be categorized
as a separate colour. Instead, red and yellow are sufficient to represent the colour orange.
However, in this research, orange will be classified as its own category to be evaluated in
order to avoid confusion.

For the colour gold and silver, for the purpose of this research, it is classified as yellow
category. Based on the Fehrman (2000), gold is a new colour as a result of the advances in
colour technology. In fact, the name of the colour is taken directly from the objects of gold
itself. The definition of gold, according to Iskandar (1984) in the Dewan dictionary is an
expensive yellow logo. Brown is also in the Malay community are classified under the
category of yellow (Jamal, 1992).

In this research, the same scoring method as previous research (Ab. Gani, M, A, A., 2006) is
used to find out the frequency and the dominance of a colour. A dominant colour was given 3
points, 2 points for the lesser dominant colour and 1 point for the colour that is not dominant.
Scoring method is important to determine:
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4.2.1 Dominance level of a colour

060

Figure 1. Sample for Determine Colour

In research context, by observing the colours used in logos of the companies under the SME
category, it can be difficult to obtain and measure the exact proportion of colours used in a
logo. However, it is much easier and effective if assign a colour a score based on the level of
dominance. Visual in Figure 1 above shows the colour orange is the most dominant colour (3
points), followed by black (2 marks) and the blue colour is not dominant (1 mark).

4.2.1 Frequency of colours used

Frequently used colour is not necessarily the dominant colour. This is because, there are
colours often used in a logo but it is not dominant. On the other hand, there are dominant
colours in a logo, but not frequently used at all. All of these phenomena will be presented in
the final results after scoring table as figure in 3 are completed.

5. Analysis & Finding

In this section, the findings from the analysis of colours used in 1000 logo under the category
of SME companies in Malaysia are presented and discussed. A comparison with previous
findings (Ab. Gani, M, A, A., 2006) is also reviewed and discussed. Initial finding of the
colours that are frequently used and dominating in logos under the category of SME
companies in Malaysia are shown in the table and chart in table 4 and 5 below:

Table 4. Frequency of colours used in a logo(number of times)

Colour Application in 1000 Logo

500
- 430 7
Colour Apply % ana -
Red 456 46% 30
Orange 91 9% I
Yellow 189 19% 250 = Apply
Green 245 25% 200
Blue 366 37% 150 %
Purple 52 5% 100
Black 328 33% 507 J I d
Grey 120 12% 0
P B & a2 &
White 464 46% o o &g & Q}‘p L__.grlﬁz«, y A&
Brown 34 3% gt AF @ 4 W
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Table 5. Colour application ant the total score

Total Score of Colour Application

Colour Score3 Score2 Scorel Total 200
Red 708 330 55 1093 | ™o
Orange 9% 62 28 186 | B00 1
Yellow 177 166 47 390 | 500 8 5enped
Green 426 140 33 599 | 400
Blue 717 176 39 932 300 B 5cored
Purple 69 42 8 119 200 Srorel
Black 378 226 89 693 | 100 i , ' [
Grey 114 94 35 243 o ‘ l- i . il
White 321 486 114 921 &
& o & & o
Brown 72 10 5 87 % F @} '&ﬁ t ~$° &

Based on the table and charts above, we can see that red and white are the most frequently
used colour with an equal percentage of 46%. In actual, white is actually ahead of red with a
total of 464 times used, compared to 456 times for red. This is followed by blue and black.
This finding clearly contradicting to the finding of previous study (Ab. Gani, M, A, A., 2006),
in which blue is the most frequently used colour, followed by red, green, yellow and black.

In contrast, table 5 clearly show that blue is the most dominant colour, with a total of 717
points from the most dominant category (3 points) followed by 708 points for red, and green
are next in line with 426 points. Black leads white with 378 versus 321 points.

However, white has the highest collected points used for the lesser dominant colour (2 points)
with a total of 486 points while the total points for the colour red is 330. This phenomenon
pushes white to the third highest overall points behind the red and blue, which is 921 points
compared to 1093 and 932 points. This phenomenon clearly shows that a dominant colour in
a logo does not necessarily mean that it is the most frequently used colour. White is
frequently used as the colour that is less dominant and not dominant. In line with the opinion
of Samara (2007), based on colour model, he is in the opinion of white is a lack of colour, but
psychologically white brings calmness and relaxedness. In addition, it is neutral colour.
Therefore, the use of white in a logo serves as a complementing and neutral factor in
balancing other colours.

Overall, red is the most dominant colour used in logos under the category of SME companies
in Malaysia with 1093 overall points. Blue is behind red with 932 points. White collected 921
points after blue. Black (693 points), green (599 points), yellow (390 points) and gray (243
points) each behind white in fourth place, five, six, and seventh. While the colour orange
(186 points), purple (119 points), and brown (87 points) is the colour that is not frequently
used and not a dominant colour in the context of its usage in logos under the category of
SME companies in Malaysia.

Based on findings of the colours that are often used in logos of the companies under the
category of SMEs in Malaysia, the research will compare it with previous findings by Ab.
Gani, M, A, A., (2006) as a summary of this research and shown in Table 6 below:
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6. Discussion & Conclusion

Based on the chart in table 6 above, we can see that in general the top six colours in both of
the above chart did not have much in common in terms of frequency used, except for the last
two colours which are gray and purple.

Red is the most frequently used colour. In fact, it even dominates the usage in logos under the
category of SME companies in Malaysia. On the other hand, the colour blue is the colour
most frequently used in Malays (Bumiputra) company logos. This also shows the use of
colour in the logo when viewed in a larger scope, for example the logos under the category of
SME companies in Malaysia, the result will be different when compared to the result focuses
only on one category, namely Bumiputra. Furthermore, Ahmad (1993), Fehrmen (2000) and
Eiseman (2000) have agreed that the psychologically, red have the nature of strength and
confidence. Therefore, the usage of red in a logo will make the logo more convincing and
powerful.

According to Ab. Gani, M, A, A., (2006), from the survey that was conducted on 340
individuals, found out that the majority of the Malays, which is 140 of them (33%) think and
feel that blue is the colour that symbolizes Malay identity. This clearly refelcted in the
findings of the most common colour used in the Malay company logos. The usage of the
colour blue in a logo in wider scope is still common, for example blue is the colour of the
second highest in terms of frequency used in the logos under the category of SME companies
in Malaysia. This is also consistent with the view of Samara (2007) that the colour blue is a
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common, peaceful and a popular colour.

Third highest in terms of colour frequencies in Malay companies logos is green while white
hold the same position in the SME companies in Malaysia. Black is the fourth highest in the
company logos SME in Malaysia, followed by green and yellow colours. While yellow is the
fourth highest colour used in logos by the Malay, followed by black and white. Purple and
gray is a remote colour and seldom used in the logos of both categories of companies.

In conclusion, the choice of colour or frequency of use of a colour in a logo may not be
consistent, as shown in this research finding that indicate that at a broader scope, the findings
of a research may be different. On this basis, it is hoped any future research will be able to
see something more significance. Colours used in the company logos by ethnic groups
category in Malaysia is an aspect that should be taken into account in future studies in order
to improve the selection of colours in a logo which is also the key, in Wheeler's view (2003),
in introducing a brand to the international level.
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