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Abstract 

Colour is an element that plays a very significant role in every aspect of our life. With the 
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realization on the importance of colour, the exploration and research on colour have 
introduced colour theories that have been applied and adapted until to this day. Through 
literature review, the previous researcher, has done the research on the influence of colour on 
the logo of the Bumiputra Companies, with the emphasize on Malay, and his findings showed 
that blue is the top choice selected and the most dominant colour used on the logos by the 
Malay Companies and followed by red and green. Nevertheless, the research scope is only 
look at Malay Companies and the findings are limited. However this paper reports and 
discusses the findings of one thousand (1000) by local companies, particularly under the 
category of SME (small and medium enterprises). The findings show there is a difference 
between previous findings. Red is a most dominant colour used on logos by Malaysia SMEs 
Companies and subsequently blue and white colour. Recommendations for further research 
are also discussed in an effort to improve the quality of local brands internationally. 
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Although research related to colours, especially in Malaysian context has been made, there 
are still rooms for improvement. Based on this reason and principle, the purpose of this 
research is not to deny the credibility of earlier studies, but to make improvements, 
particularly on aspects that were covered or the researcher didn't get the opportunity to review. 
This is consistent with what has been stated by the Ab. Gani, M, A, A., (2006) that his 
research was the first step in researching on the use of colours by  focusing the choice of 
colours by the Malays and hoping that later studies will look at a broader aspects. 

The focus of improvement in this research is in terms of scoping, whereby the previous study 
focus only on Malay companies and it is limited to 418 companies. In this research, 1000 
logos from the companies under the SME category in Malaysia have been collected and 
analyzed. 

3. Objectives 

Because the nature of this research is to provide improvement based on previous studies, thus 
the main objective of this research is to know the frequently used colours in company's logos 
under the category of SME companies in Malaysia. Secondly is to make a comparison 
between this research's findings, which is the frequently used colours in company's logos 
under the category of SME companies in Malaysia to the frequently used colours in 
company's logo owned by the Malays (Ab. Gani, M, A, A., 2006).# 

4. Methodology 

4.1 SME logos collection in Malaysia 

In the effort of collecting 1000 logos under the category of SME companies in Malaysia, the 
official directory of SME (2010) were used to obtain website addresses of companies from 
different categories. Their official websites were visited in which the logo were obtain and 
used for reference. 

4.2 Method of assessment of colour in the logo 

The method used by previous study (Ab. Gani, M, A, A., 2006) has been adopted and some 
modification were made to the previous table as in table 2 and 3 below: 

Table 2. Analysis table (Ab. Gani, M, A, A., 2006) 

 

  

Method  
Company 
Name 

 Grey Purple Blue Green Red Yellow Black While  
Note Telehone 

Number 
        

A B C D E F G H            
Internet           
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Table 3. Modified table 

 

Based on the modified table in table 3 above, there are 9 categories of colour are being 
assessed compared to only 8 in the original table in the figure 2 above. According to Ab. Gani, 
M, A, A., (2006), to determine the frequency and level of dominance of a colour, a scoring 
method was used. In addition, there are some important colours such as orange, brown, gold 
and silver need to be classified and categorized as well. Although Hardin (1997) explained 
that based on the theory of Charles Sternheim, orange colour does not need to be categorized 
as a separate colour. Instead, red and yellow are sufficient to represent the colour orange. 
However, in this research, orange will be classified as its own category to be evaluated in 
order to avoid confusion. 

For the colour gold and silver, for the purpose of this research, it is classified as yellow 
category. Based on the Fehrman (2000), gold is a new colour as a result of the advances in 
colour technology. In fact, the name of the colour is taken directly from the objects of gold 
itself. The definition of gold, according to Iskandar (1984) in the Dewan dictionary is an 
expensive yellow logo. Brown is also in the Malay community are classified under the 
category of yellow (Jamal, 1992). 

In this research, the same scoring method as previous research (Ab. Gani, M, A, A., 2006) is 
used to find out the frequency and the dominance of a colour. A dominant colour was given 3 
points, 2 points for the lesser dominant colour and 1 point for the colour that is not dominant. 
Scoring method is important to determine: 
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common, peaceful and a popular colour. 

Third highest in terms of colour frequencies in Malay companies logos is green while white 
hold the same position in the SME companies in Malaysia. Black is the fourth highest in the 
company logos SME in Malaysia, followed by green and yellow colours. While yellow is the 
fourth highest colour used in logos by the Malay, followed by black and white. Purple and 
gray is a remote colour and seldom used in the logos of both categories of companies.  

In conclusion, the choice of colour or frequency of use of a colour in a logo may not be 
consistent, as shown in this research finding that indicate that at a broader scope, the findings 
of a research may be different. On this basis, it is hoped any future research will be able to 
see something more significance. Colours used in the company logos by ethnic groups 
category in Malaysia is an aspect that should be taken into account in future studies in order 
to improve the selection of colours in a logo which is also the key, in Wheeler's view (2003), 
in introducing a brand to the international level. 
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