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Abstract

This study identified the determinants of voting behavior of electorates in the year 2015
general election in Oyo State, Nigeria. This was done with a view to ascertain whether
gender, age and personal ideology affected the voting behavior of the electorates in the
election process. The study which is a survey generated its primary data through the
administration of questionnaire on 640 randomly selected electorates from 3 randomly
selected local government in Oyo State, Nigeria. The retrieved data were analysed using
descriptive and inferential statistics in the form of means, standard deviation, t-test and
multiple regression.The results revealed that age (p = 0.158; t = 4.051; P<0.05) and personal
ideology (-0.135; t = -3.472; P<0.05) significantly predicted electorates’ voting behavior,
while gender (B = 0.068; t = 1.748, P>0.05) did not directly predict the voting behavior of the
electorates. This implied that there was no significant difference between the voting behavior
of the male and female electorates (t = -1.488; P >0.05).The study concluded that the
Nigerian government needs to harness efforts in educating her citizenry on the essence of
voting as a civic duty which should not be affected by age, or gender. This would improve the
personal ideology of the electorates to the level that guarantees sustenance of democracy.
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1. Introduction

Elections and voting are an indispensable part of any democratic political system because it is
a process through which people are elected into various offices and for different assignments.
\oting is the action of formally indicating one’s choice of candidate or political party at an
election (Erdmann, 2004); while voting behavior is an act of aggregating individual
preferences into collective decision in an election (Linberg and Morrison, 2007). Bartel’s
(2008) analysis of voting behavior focuses on the determinants of why people vote as they do
and how they arrive at the decisions they make. This implies that the behavior of a voter is
influenced by several factors. Banski et al (2012) for instance, identified a combination of
attitudinal, social and psychological factors as responsible for determining individuals’ voting
behavior. According to Bartel (2008), people vote according to their original political
disposition, while some others vote because of the candidates’ personal characteristics,
qualities and abilities. Furthermore, Lindberg and Morrison (2007) opined that in order to
reproduce their leadership, the patron-clientelistic networks of patronage and personal loyalty
shaped the behavior of voters in most African political systems. This may be attributed to the
change in the dates for the 2015 Presidential and National assembly elections in Nigeria from
14™ February and 28" February to 28" March and 11™ April, 2015 respectively (Daily
Independent, 2015).

Although Nigerian democracy had in the past been truncated by incessant military incursions
but since 1999 it has relatively been steady; with elections conducted to elect political
functionaries into public offices. The 2015 election for instance was significant in the history
of Nigerian democracy because it was an election year throughout the country, except in few
states (Anambra, Bayelsa, Edo, Ekiti, Kogi, Ondo and Osun) where governorship elections
were not conducted due to post-election litigations. The 2015 Presidential election results
revealed that the All Progressive Congress (APC) had the highest votes of 15, 433, 424
constituting 53.97% of the total votes cast. The party also won 60 and 225 seats in the
Senate and House of Representatives respectively. Peoples’ Democratic Party (PDP) had the
second highest votes of 12,853,162 and won 49 and 127 seats respectively at Senate and
House of Representatives. Other parties such as All Progressive Grand Alliance (APGA) and
Labour Party (LP) won very few votes, (INEC, 2015).

The study of voting behavior is one of the fields of political science inquiry; yet it remains an
under-researched field in African politics because most of the post-independent states
gravitated towards authoritarian regimes from the mid1960s to the early 1990s (Lindberg and
Morrison,2007).1t should be noted that much of what is known about African politics was
produced during this period with the emergence of concepts such as : ‘clientelism,
neo-patrimonialism, personalism, prebendalism and rentier state.” Consequently, many
lessons on voters’ behavior and alignments were produced under conditions of limited
competition in one-party systems

This study therefore provides an understanding of the concept of voting behavior and
ascertains the reasons why people vote. It achieves this by interrogating how gender, age and
personal ideology determined electorates voting behavior in the 2015 elections in Oyo state,
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Nigeria.
Literature Review

\oting behaviour is a form of political behaviour which explains how and why decisions are
made by public decision makers. It focuses on why people vote as they do and how they
arrive at the decisions they make (Bratton, 2013).Voting behaviour in Africa is predominantly
explained by factors such as ethnicity, personal linkages, and clientelism (VandeWalle 2003;
Erdmann, 2004 and Posner, 2005).The sociological approach analyzes voters behavior from
the perspective of the position the individual occupies within social structures. This implies
that decisions at elections are determined by such factors, as gender, age, education affiliation
to ethnic groups (Banski, Kowalski and Mazur, 2012). Furthermore, factors such as
assessments of certain collective characteristics such as personal qualities, abilities,
evaluation of performance, party identification and ideology are also determinants of
candidate choice (Lindberg, 2006).

Chressanthis et al. (1991) noted that voters’ personal ideology about a candidate’s Charisma
determined their voting preferences. They found that a combination of voter’s personal
ideological position and leaders’ charisma predicted voter’s behaviour. Also the stimuli voters
receive from political parties shape voters’ ideology and behaviour. Bratton and Van De Walle
(1997) refer to this as clientetistic voting based on personal ideology and affective ties of
patronage. Lindberg and Morrison (2017) found this to be a common feature in African
political systems. The Patron-clientelistic networks of patronage and personal loyalty
shaped the personal ideology of voters and the leadership they reproduced. Thus exchanging
political support for personalized favours and benefits reproduce pacts of mutual loyalty and
voters choose representatives based on how good they are as patrons. In Nigeria, the
patronage approach was evident in most states during the 2015 election. Many governorship
candidates provided food stuffs and many other items to the people of the state during
Christmas and New Year celebration and in exchange for their votes (The Punch, 2004); thus
Clapham (1993) and Lewis (1996) affirmed that patron-clientelistic networks characterized
the African political systems. Bratton and Van de Walle (1997) further found that evaluating
voting rationale based on voters’ judgment of the performance of parties or representatives
shaped the behaviour of voters during elections.

Evidence of gender gap in electoral behaviour is prominent globally as well as in Nigeria
(Ogbogu, 2012). Studlar et al., (1998) examined the male — female differences in voting
behaviour in terms of three frequently offered explanations: inequalities in socioeconomic
attainment, greater situational constraints on women and differences in political orientations.
They found that in Britain and Australia gender inequalities in socio economic attainment and
situation constraints such as women’s greater familial responsibilities were the discriminatory
factors that explain the gender gap and voting behaviour of females. This is not surprising
therefore because throughout human history, voting and politics has been closely associated
with masculinity. Before now, women’s participation in voting and politics in Nigeria had
been very low and it was not until 1979 that women in Northern Nigeria were given the
franchise to exercise their voting rights (Ogbogu, 2012). Since woman earned the right to
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vote in Nigeria, they have been making a difference in the outcome of the voting process.
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Age has been identified as an important factor that determines voting behaviour. Berman
and Johnson (2000) found that age explained different attitudes towards voting and that there
was age difference in voting behaviour among electorates. Also Balogun and Olapegba (2001)
in examining the influence of psychological and demographic variables among voters in
Ibadan, Nigeria, found that age was a major predictor of voting behaviour.In the same vein,
Riggle and Johnson (1996) found that young people in the United Kingdom are the least
likely to vote; rather they are bystanders and most likely not registered to vote. The
explanation for this is that they are most likely not to be politically engaged.

Studies (Gill, 2003, Sanbonmatsu, 2002 and Kaufman, 2002) have shown that older people
vote at higher rates than people in the younger age groups, and that voter turnout is lowest
among young adults.

Gill (2003) explained that the age group differences in voting participation are attributable to
life course effects that correspond to changing characteristics, needs and incentives of people
as they grow older. He implied that interest in politics increases with age and declines only
slightly at advanced old age. He further noted that older people voted more because people
have more interest and personal stake in government programmes as they grow older.

Research on voting behaviour suggests that varieties of factors account for voters’ choice of a
candidate during elections. Although a lot of studies have been carried out on the
determinants of voting behaviour, not much work has been done in determining how age,
gender and personal ideology determine the voting behaviour of electorates in the 2015
elections in Oyo State, Nigeria, hence this study.

Methodology
This study adopted a survey research design and was carried out in

the three senatorial districts of Oyo State, Nigeria. The random sampling technique was used
in picking one local government from each of the three senatorial districts for the study as
follows: Sarki East, Oyo East and Ibadan North Local government areas. Thereafter, the
proportionate sampling technique was used in administering questionnaires on 640
electorates from Sarki East (180); Oyo East (210) and Ibadan North (250) local government
areas. The questionnaire consisted of 21 items adopted from Moely, Mercer and Hustre’s
(2002) version of the voting behaviour rating instrument. The retrieved questionnaires were
analysed using descriptive statistics (percentages, means and standard deviation) and
inferential statistics (multiple regression and t-test).

Results and Discussion

Table 1: Demographic characteristics of the respondents

Gender Frequency Percentage (%)
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Male 362 56.6

Female 278 43.4

Total 640 100.00

Age

18-25 years 100 15.6

26.33 years 114 17.8

34 years and above 426 66.6

Total 640 100.00

Marital Status

Single 149 23.3
Married 435 68.0
Separated/Divorced 26 4.1
Widowed 30 4.7
Total 640 100.00

Results on the demographic variables of the respondents as indicated on Table 1 reveals that
more males (56.6%) than females (43.4%) constituted the population of the study. Data on
the age of respondents shows that majority (66.6%) of them were above 34 years of age and
were married (68%).

Table 2: Voting behaviour of respondents by their gender

Gender Mean Standard N Df t P-value significance
deviation
Male 42.95 4.77 640 638 -1.48 0.137 NS

Female 43.51 4.73
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*P.>0.05

Table 2 shows data on the voting behaviour of respondents by their gender. The result
shows that there was no significant difference between the voting behaviour of both the male
and female electorates (t = -1.488, P <0.05). Although gender has been an important factor
over the years in the study of voting behavior, this result however has shown that both sexes
exercised their voting rights in the 2015 elections held in Oyo State, Nigeria. This is an
indication that women are free to exercise their voting rights as well as participate in political
activities. This result corroborates that of Balogun and Olapegba (2007), Gill (2003) and
Adesina (2010) who affirmed that over seven decades ago women earned the right to vote
and have since then in the United States and in Nigeria made a difference in the outcomes of
politics and elections. This result also confirms that Nigeria ratified the United Nations
Convention on the political rights of women in 1985, which stipulates that women shall have
equal terms with men and without any discrimination be entitled to vote in all elections and
be eligible for elections in all public elected bodies (Chizea and Njoku, 1991).

Although literature (Sanbonmatsu, 2002; Kaufmann, 2002; and Ogbogu, 2012) has
shown that resistance to women in politics remains strong in post-independence Africa but
the result of this study supports that of Omoede (2004) who found that the fourth republic
which commenced in 1999 has witnessed the emergence of women in Nigerian politics. This
outcome confirms the provision made by the 1999 Nigerian constitution which supports the
non-discrimination and equal rights for women to participate in politics (BAOBAB, 2003).
Furthermore result on Table 2 implies that equitable participation of woman is a fundamental
prerequisite for genuine and sustainable democracy and that a higher number of them in
government would contribute to stronger attention to women’s issues.

Table 3: Voting behaviour of respondents by their age

Age Frequency Percentage Mean Standard
(%) B Deviation
) (SD)
18-25 100 15.6 22.8 2.23
26-33 114 17.8 32.6 3.34
34 and above 426 66.5 43.7 4.90
Total 640 100 43.19 4.75

Result in Table 3 reveals the voting behaviour of respondents by their age.
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Data on the Table shows that the age of voters impacted on their voting behaviour this is
because those in the older age group of 34 years and above recorded the highest percentage
(66.5%) of people who voted, with a mean score of 43.7. Those within the lower age group
(18-25years and 26-33 years) recorded a lower percentage of 15.6% and 17.8% respectively.
These results uphold the findings of the studies by Riggle and Johnson (1996) and Berman
and Johns (2000), who found that younger people in the United Kingdom were the least
likely to vote and were less politically engaged. They also found that interest in politics
increased with age. In the same vein, Balogun and Olapegba (2007) and Oluwatola and
Arogundade (2008) found that some psychosocial factors including age, were prominent in
predicting the voting behaviours of Nigerians.

Table 4: Voting behaviour of respondents by their personal ideology

Personal ideology SA A U D SD Mean
(%) (%) (%) (%) (%)

x|

)

My family has an ideology
that guides us in voting ,o0 o9y 47 117 25 3.72
during elections.

261 B 73 3 (545

| voted for change and for
variety, irrespective of a
candidate’s performance or
personal qualities.

161 338 44 71 26 3.84
@52 (28 o w11 @y

| am an adherent of a
particular party and voted
based on preference for that
particular party.

74 105 91 226 144 341
(11.6) (16.4) (14.2) (35.3) (22.5)

Materials and monetary gains
from candidates motivated me
to vote for them and were
major determinants of voting
for aspirants.

374 38 56 148 23 4.27
(84) 5q (68 @8 g
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| voted based on evaluating

i N S I
and what they hope to (40.5) (46:3) (70) (42) (1.3)
achieve.

Table 4 shows the personal ideologies that predicted the voting behaviours of the respondents.
The results revealed that a higher percentage (58.4%) of the respondents strongly agreed that
material and monetary gains motivated them to vote for aspirants in the elections. This also
had the highest mean score of 4.27. Furthermore, data on the table, revealed that “evaluating
the antecedents of candidates as well as their performance and what they hope to achieve”
was another major (40.5%) personal ideology that predicted the voting behaviour of the
respondents. It had a mean score of 4.20. The other personal ideologies that determined the
voting behaviour of the respondents were: Voting for change irrespective of candidate’s

performance (E= 3'?2), family ideology (E= 3'?2) and being an adherent of a particular

party and voting based on such preference ((E= 3'41). These results corroborate that of

Adeolu (2014) who found that electorates preference for immediate gains like food and
money also known as “stomach infrastructure” mostly motivated them to vote during the
2014 governorship election in one of the states located in south western Nigeria. He noted
that prior to that election, most political parties distributed food items, money, kerosene and
various provisions to voters.

Furthermore, result in Table 4 corroborates that of Mullins’ (1972) who found that people
vote for candidates based on their performance and whom they feel best protects their ideals
and country. People are therefore influenced by transformational leaders who are confident,
skilled, focused and have good plans for their country.

Generally, results on the table confirm that personal ideology influence the voting
behaviour of electorates and determines the reasons for preferring one candidate to the others
in an election. This implies that voters’ perception and evaluations of the qualities and
antecedents of candidates, general assessment of their performance, patronage through the
provision of monetary and material gains, desire for change and preference for a particular
political party played key role in determining their voting behaviour. In all of the submissions,
patronage through the provision of monetary and material gains was distinct in shaping the
personal ideologies of the respondents and accounted for their voting pattern. However, it
should be noted that the various ideologies that can influence the voting behavior of
electorates vary in different regions of the world.

Table 5:Multiple regression of gender, age, personal ideology and respondents’ voting
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behaviour
Model Unstandardized Unstandardized

coefficients coefficients

B Std B t Significance

error

(Constant) 41.990 1.076 39.027 0.000
Gender 0.654 0.374 0.068 1.748 0.810
Age 1.005 0.248 0.158 4.051 0.000*
Personal Ideology  -0.069 0.020 -0.135 -3.472 0.001*
*P<0.05

Data on Table 5 shows the composite effect of gender, age and personal ideology on the
voting behaviour of the respondents.

The effect of gender on the respondents’ voting behaviour was not significant (f = 0.068;
t = 1.748, P>0.05), while age (=0.158; t =4.051, P<0.05) and personal ideology (p= -0.135;
= -3.472, p< 0.05) were significant. Personal ideology has been identified as a key
determining factor of voters’ behaviour in the African political systems due to
patron-clientelistic networks of patronage. Thus, the result of this study corroborates this
assertion which is also in line with Chressanttis’s (1991) studies. Age was also found to be a
predictor of voters’ behaviour. This is not unconnected with the fact that as people advance in
age, they develop more interest in politics and have more personal stake in government
programmes than when they were younger. The fact that gender did not significantly predict
the behaviour of voters indicates that both males and females had equal rights to vote. This is
an indication that feminist movements have achieved a great deal in politicizing gender
within the nation states and international systems. It is important to view this achievement
within justifiable pride as an important success in the new millennium.

Conclusion

Political participation and voting behaviour serve as critical ingredients in a democracy.
This study examined the factors that predicted the voting behaviour of electorates in the 2015
elections in Oyo State, Nigeria. It found that age and personal ideology were prominent in
determining the voting behaviour of electorates, while gender did not. This confirmed the fact
that older people develop more interest in politics than the younger ones. In addition, voters’
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ideology about a candidate’s charisma as well as patron-clientelistic networks of patronage
influences voting behaviour. These factors have provided an explanation for the voting
behavior of electorates in the 2015 elections in Oyo State as well as an understanding of
electoral dynamics. In view of these, this study recommends the need for the Nigerian
government to harness more efforts in educating her citizenry on the importance of voting
irrespective of age or sex, as well as eradicate voters’ personal ideology of dependence on
patron-clientelistic network in voting for candidates during elections.
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